SoCIAL
RESPONSIBILITY
SGBL recognizes the major role that companies must play
in civil society and how important they can be as catalysts
to economic and social progress. This is why SGBL group
is committed to contributing to a more united world each
and every day through its acts of solidarity.
The commitment of SGBL group for sustainable development
thrives through its corporate culture and relies on three
cores: professionalism, teamwork and innovation. As CEO
Antoun Sehnaoui explains: "Our continued support to civil
society through our social actions of solidarity are as much
a part of our culture as our permanent commitment to our
customers in the practice of our business.”

SGBL is more than just a committed bank. It is a true citizen
that actively contributes to numerous initiatives that bolster
solidarity and sustainable development.
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GHADI
As part of its corporate social responsibility initiatives, SGBL
partnered with The Talkies to sponsor the movie "Ghadi".
Ghadi is a film that stars lead actor Georges Khabbaz, is
directed by Amin Dora and revolves around the tale of a
young hero with Down syndrome. Through this partnership,
SGBL spread a message of hope and tolerance while
showcasing its support for this cause. It is testament that
SGBL stands by people who are different and believes they
play an essential role in society. It was the Group's way of
helping to change negative attitudes and to urge society to
abandon prejudices by recognizing the dignity of people
with Down syndrome.

SGBL suPPORTs
"DIsCOVER ASHRAFIEH" DAY
SGBL sponsored “Discover Ashrafieh”, a day organized
by the Ashrafieh 2020 committee which is an initiative
dedicated to transforming the area into a green space by
2020.
On that day, diverse artistic and eco-green activities, street
performances and sports events were divided by districts
and open to the public. As a sports' partner, SGBL supported
enthusiastically participants in the races that took place
by foot and on bikes. SGBL then awarded each of the top
ten winners across the different categories with check
prizes in front of its Sassine branch.
The first ever event like this, "Discover Ashrafieh" was a
huge success and SGBL is proud to have taken part in
this meaningful initiative that promotes long-term urban
renewal in Beirut and transforms Ashrafieh into a healthier
living space for people.

DONATION DAY
Ever since 2010, the 20th of December has held great
significance at SGBL. This date marks the Group's annual
donation day for raising funds for charities.
December 2010: "Bowl of Rice" campaign
In 2010, the “bowl of rice" campaign was launched
internally for employees at the headquarters. The proceeds
were donated to the Children's Cancer Center of Lebanon
(CCCL).

December 2011: Donation Day for CCCL
In 2011, SGBL once again joined forces for CCCL. All the
transaction fees collected during that day at all the bank's
branches (from counters, check deposits, wire transfers,
etc) were all given to CCCL.
December 2012: Donation Day for the Franciscaines and
Al Younbouh
In 2012, Donation Day at SGBL offered Franciscaines and
Al Younbouh the financial means to cover the Christmas
and NewYear meals. This act of charity went beyond material
aid and many SGBL employees visited the premises of both
associations during the holiday season. The volunteers
served meals to the elderly and the children and shared
a true moment of friendship and solidarity with them.
Other members of SGBL's team sent cakes or made cash
donations. The amount collected was donated equally to
both associations.

CHILd OF LEbANON
In March 2012, SGBL partnered with the Child of Lebanon
NGO that strives to protect children and prevent child
abuse. A strong believer in this cause, SGBL supported
the NGO, assisting it to raise awareness, showcase its
activities and safeguard children's rights in Lebanon.
Thanks to SGBL's support, Child of Lebanon was able
to revamp its visual identity and website. By enhancing
its branding and online presence, the NGO can now
communicate better. To invite additional community
involvement and establish more awareness, a contest to
create the best logo and website was held for graphic
design students at LAU Beirut. The winning teams were
selected based on jury and public votes.

CCCL's "CALL FOR LIFE" TELETHON
For the 10th anniversary of the Children Cancer Center
of Lebanon (CCCL), SGBL supported CCCL's "Call for
Life" telethon which was launched in April 2012. The
telethon spread awareness on CCCL’s mission and collected essential funds for the sick children. SGBL helped
CCCL by offering its network of branches, ATMs and online banking services to collect all the donations.
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CITIZEN COmmITmENT WEEK

Every year, SGBL participates in “Citizen Commitment
Week". Organized by the Societe Generale Group in France
and worldwide, this week raises awareness and gets all
employees engaged in a civic cause. For instance in June
2012, SGBL’s staff donated their ties and scarves (two
emblematic accessories in the business world, especially
in banking). These corporate accessories were then sold
at an exhibition organized by “Fashion for a Cause”. The
proceeds were donated to the Antelias Red Cross.
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2012 BEIRuT MARATHON
SGBL got all its employees moving for a good cause by
participating in the 2012 Beirut Marathon. The Group
covered the registration fees for all participants and
their families and gave them SGBL T-shirts and caps. For
added motivation and to promote sportsmanship, check
prizes were offered to the first to cross the finishing line
for each race.
The bank also held mini-marathons a month before the day
of the big event in partnership with InterLebanon. These fun
races helped prepare participants for the Beirut Marathon.
SGBL believes that sports are a great way to promote selfimprovement, team spirit, solidarity, professionalism,
and social integration. Sports are a chance for everyone
to express themselves impartially and they awaken
innovation and the determination to overcome the
challenges. All these values are at the heart of SGBL's
culture.

SGBL SCORE FOOTBALL ACAdEmY
Launched in May 2012, the "SGBL Score Football Academy"
was the first ever sports initiative by a Lebanese bank within
a corporate social responsibility framework. SGBL was
the first bank to express a real interest in the youth, from
creating banking accounts to dedicated activations. This
particular initiative highlights the bank's commitment to
supporting young talents with potential.

This educational project reflects the bank's profound
long-term dedication to openly communicating with
young people and instilling core values such as team
spirit, perseverance, self-excellence and most importantly
the respect and acceptance of others. Given the popularity
of football and its appeal to many students who wish to
realize their dreams on the playing field, this initiative is
a perfect opportunity to make a difference.

Education, who were sponsors of this initiative. The academy
gave these young students a once-in-a-lifetime opportunity
to enjoy a 3 week football training program with a national
coach.

At the end of the training, the 12 best talents were offered
a year of training at HOOPS club so they could improve
their skills even more and the six top talents had the chance
to fly to Barcelona for a week with all expenses paid.
In December 2012, SGBL received the Social Economic
Award (SEA) for "Team Spirit" for its “SGBL Score Football
Academy” initiative in the field of CSR.

SGBL / INTERLEBANON
SGBL established a partnership agreement with InterLebanon (Road Running & Athletic Club) to spread a lifechanging message to the public about the importance of
sports. Through its support for sports and its devotion to
athletes, SGBL strives to be a key partner in the sports world.
Via this partnership, SGBL drives its passion for racing
which has the power to unify and the universal appeal
needed to convey essential values which mirror those of
the bank's: commitment, respect, cooperation, friendly
competition, and sportsmanship.
SGBL also created a buzz internally by giving back to its
own employees who are the company’s greatest assets.
SGBL launched a health and well-being program to
encourage its team members to make healthy lifestyle
choices. The initiative included weekly health tips, fun
races and wellness weekends. Sports are an essential
element at the bank since they represent an opportunity
to bring together employees and get them engaged in group
activities. This in turn means SGBL performs and serves
customers better.
By launching this wellness program, which was the first
time something like this takes place at a firm in Lebanon,
SGBL was a leader and pioneer in highlighting the
importance of sports and a healthy lifestyle.

Brought to life through a partnership between SGBL and
HOOPS club, "SCORE Football Academy” was launched
at HOOPS club located on the airport road. The academy
brought together 240 students (aged 9 to 14) from ten
different public schools located near HOOPS club. The
students were recommended by the Ministry of Higher
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VINIFEsT 2012

BEIRuT INTERNATIONAL FILm FEsTIVAL
SGBL was a partner of the "Vinifest" 2012 exhibition. This
annual event is highly anticipated by all the Lebanese wine
lovers and is a great platform for the wine industry in the
country. As an active supporter of the local economy,
this event was SGBL's way to promote the economic
development of local wine producers and companies in
the sector while fueling sales, exports and tourism.

SGBL supports film production and strives to introduce
people to movies they would not usually have the chance
to see so they can broaden their horizons. This is why year
after year, SGBL supports the Beirut International Film
Festival to offer the Lebanese audience a selection of
unreleased films and creative works from several countries.

LEbANEsE sINgER TANIA KAssIs
SGBL sponsored the concerts of Lebanese singer Tania
Kassis, which were held at the Olympia in Paris and at the
Forum of Beirut. SGBL admires Tania Kassis because she
brings together multicultural music lovers by combining
Eastern and Western hits. SGBL believes in the power of
music and the arts to break down barriers, enrich lives and
reach out to all generations. By supporting talents, like
Tania Kassis, SGBL keeps Lebanese culture alive.

FRANCOPHONIE MONTH
As an ardent guardian of the French language and the first
French bank in Lebanon, SGBL is a proud representative of
France in Lebanon. Every year, SGBL sponsors “Francophonie
Month” in partnership with the French Embassy and the
French Institute in Lebanon. As part of its ongoing support
of culture in all its rich diversity, SGBL encourages
intercultural dialogue and French culture in Lebanon.

BEITEddINE FEsTIVAL
For the 14th consecutive year, SGBL group is the partner
of the Beiteddine Festival. The annual must-see event is
loved by many in Lebanon and throughout the region.
The support of this iconic festival is testament to
the Group’s unwavering dedication to promoting
Lebanon’s radiance through music, the arts and culture.
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SGBL is devoted to protecting the environment and to
making the Earth greener. In light of this, SGBL sponsored
“Stop Plastic Bags Day!” which was organized by the
Agence Universitaire de la Francophonie (AUF) in March
2012. The initiative raises awareness about the harmful
use of plastic bags. Students rallied in four supermarkets
in Beirut, where they distributed around 1,500 ecofriendly
recyclable shopping bags at the counters as an alternative
solution to plastic bags. This was SGBL's way of giving
back to Mother Nature while encouraging supermarkets
to motivate shoppers to embrace eco-friendly behavior.
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